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Internet Marketing

In today’s competitive and high-tech environment, it is imperative to utilize the Internet
as much as possible to promote homes for sale. I strive to have the best Internet presence
in quality and quantity. My clients have an advantage because their houses look better on
the Internet than other houses similarly priced. For houses over $1 million, my clients get
additional exposure on luxury websites.

Not only do I use the Internet to promote my listings, but also to “work my listings.” No
longer is the market where placing a sign in the yard or llstmg in MLS enough to attract
buyers willing to pay a premium price. A good agent g
needs to work the listings by reverse prospecting. —_— -
I utilize MLS to search for agents that have qualified
buyers looking for homes in the areas and price ranges
of my listings. It’s more than just pushing the listing
-- it’s pulling the buyers to my listings through the most 2
effective marketing channel -- buyers’ agents. -
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Click on links below:

www.harrynorman.com

www.realtor.com

www.luxuryportfolio.com

www.luxuryrealestate.com
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www.theatlantaregistry.com

www.relohomesearch.com
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